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About 
us

YOURS  TRULY ,

Tash  and  Viv

CO-FOUNDERS ,  ACE  THE  GRAM  LTD  

FB  GROUP  - INSTAGRAM  GROWTH  AND  

ENGAGEMENT

We (Tash and Viv), have grown our own and client accounts to more 

than 250k+ followers combined. 

We are specialists in fast Instagram results with $0 ad spend. 

Our passion is teaching others the ways to unleash the powerful 

networking benefits of having an Instagram following, the 

opportunities for business growth, sales, traffic and the close 

relationships you can build with your community/target market. 

We have outlined the most common giveaway structures below so you

can easily implement them!
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1 .  L O O P  G I V E A W A Y S

THE  INSTAGRAM  GIVEAWAYS  GUIDE



Loop giveaways are structured so that users click through and follow  a 'loop' of 

hosts.  

Pro’s 

- Boosts the follower count of each host 

- Good if you’re with accounts in your niche.  

Con's 

- Hosts will usually see a drop off in followers straight after the giveaway (all the 

people who aren't actually interested in the host account) 

This giveaway requires organisation amongst the accounts. Pays to have a leader. 

More often than not this would be the instigator of the collab 

Note: Because this causes an overlap in followers, this may affect yours and other 

hosts' suggested users lists. This is why it's important that you collab with 

accounts in the same niche.  

. 

. . . L O O P  G I V E A W A Y S

STEPS: 
 

1. Each account posts the same image, with the same caption, at 
the same time. The only difference is who is tagged in each 

account's post. 
 

2. Each account tags the next account, creating the ‘loop’. Users 
are required to click through the 'loop' and follow each host.  

It works well to run the post a few times to give the best chance of 
gaining followers/reach. 

 
3. Every account may choose to send product to the group leader 

for a picture, or any snap can be used. Whatever the image, it 
needs to be the same on every host's account. 
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2. LIKE/COMMENT 

GIVEAWAYS 
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... LIKE/COMMENT 

GIVEAWAYS 

Like/comment giveaways that get the most participation 

and go 'viral' have a few things in common: 

1. The conditions of entry are always super simple eg. follow 1 

or 2 accounts & comment 

2. The giveaways are made to look massive/are massive 

This always ensures that there are minimal barriers to enter 

the competition, and the comp. gains traction really fast.  

If you can’t afford to give away lots of your own product, 

think of products you could include in your giveaway that 

would interest your target audience to make it look bigger. 

You could look at collaborating with another brand for this.. 

The best example of this type of giveaway that we’ve found 

is @luxefitness  



INTERVIEW  WITH  BEN  PARRY  

-  CREAT IVE  DIRECTOR  

@RPMCLOTHING  ON  

FOLLOW /REPOST  GIVEAWAYS  

Do  you  f i nd  you  have  to  i ncen t i v i s e  

more  so  tha t  peop le  ac tua l l y  

r epos t ?  aka .  su r fboa rd  g i veaway  v s .  

win  a  hat ?  To ta l l y ,  tha t ’ s  pre t t y  

s t r a igh t  f o rwa rd .  The  b igge r  the  

pr i ze  the  more  someone  wi l l  be  

wi l l i ng  to  pos t  r i gh t !  I  a l so  th ink  

the  image  you  a re  ask ing  peop le  

to  r e  pos t  shou ld  be  qua l i t y .  

Peop le  a re  pro tec t i ve  o f  the i r  

f eeds  so  f o r  them  to  r epos t  you r  

image  i t s  got ta  be  wor thy  o f  

show ing  on  the i r  page / i n  the i r  

f o l l ower s  f eeds  

What ’ s  the  gene ra l  a im  o f  a  

g i veaway  f o r  RPM  to  i nc rease  

awarenes s  e .g .  new  l i ne  o r  to  grow  

f o l l ow ing ,  c l i ck  to  webs i t e  e tc .  

Depends  what  we  have  go ing  on ,  

i n  the  ea r l y  s t ages  o f   I n s tag ram   i t

was  to  ga in  f o l l ower s .  Recent l y  i t s  

been  to  ga in  awarenes s  about  

spec i f i c  co l l ec t i ons  o r  a  produc t ,  

grow  our  ema i l  database  o r  

i nc rease  t r a f f i c  to  our  web  s to re .  

3. follow/repost 

giveaways

Do  you  see  an  i nc rease  i n  pos t  

engagement  a f te r  pos t ing  the  

comp  announcement  and  

th roughout  the  comp ?  Def in i t e l y ,  I  

usua l l y  th ink  about  1  -  2  weeks  i s  a  

good  runn ing  t ime .  I n    tha t  t ime  I  

th ink  about  3 -4  r eminde r s  /  pos t s  

wi l l  work .  I  even  use  mul t ip l e  

images  peop le  can  sha re  

depend ing  on  the  comp .  

Any th ing  e l se  you  f ee l  l i ke  you  

shou ld  add ?   I f  you ’ r e  gonna  do  a  

g i veaway  make  i t  wor thwh i l e .  

Remember  you ’ r e  t app ing  i n to  

you r  f o l l ower s  aud ience .  Don ’ t  

expec t  peop le  to  sha re  a  hor r ib l e  

l ook ing  photo  wi th  t ex t  a l l  ove r  i t  

to  win  themse l ve s  a  20  do l l a r  

vouche r…
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Instagram Promotion 

Guidelines

Disclaimer example: 

NOTE: Competition open to worldwide residents. Prices are all in AUD. This is 

in no way sponsored, administered, or associated with Instagram, Inc. By 

entering, entrants confirm they are 13+ years of age, release Instagram of 

responsibility, and agree to Instagram’s terms of use.

NB: Be mindful while running your giveaways of Instagrams' rules around this. 

 (Policy below). We recommend including a disclaimer 
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